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• Understanding, studying and using new media.

• Wide degree of subjects

• Three pillars: theory, research, practice

What is it about?



Digital research methods
Collect and organise online data and apply 
digital methods to the study of online objects 
such as Wikipedia, archived websites, search 
engines, social media.

New Media Theories
Develop an understanding of the currency of 
select new media theories, including 
affordances, platform and algorithms.

Digital Research Seminars
Investigating (Audio) Memes and 
Templatability| Group-Making and Digital 
Culture: Community and Identity on Reddit | 
The Memeplex : Tracking Symbolic 
Infrastructures of Distrust| Closeness and 
Amplification: Persona as method

Media theory seminars
Platform Labour| Ways of Seeing: Digital 
Media and Visibility | Algorithmic 
Surveillance Infrastructures | Media and War 
in the Age of Influence | Global Giggles: 
Digital Humor in a Connected World

Data Sprint | Digital 
Methods Winter School

Terminally Online Peripherals launch,
Symposihmm: 𝘛𝘩𝘦  𝘉𝘦𝘴𝘵  𝘝𝘦𝘳𝘴𝘪𝘰𝘯  𝘰𝘧 
𝘠𝘰𝘶𝘳𝘴𝘦𝘭
Mario Kart tournament

Panels with Alumni|Lunch with the PC
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NM Research Methods 
(Digital Methods Data Sprint)

• Data Sprint -- a comprehensive data collection 
and analysis workshop in compressed 5-day 
format. 

• Together with international PhD students, 
scholars, Journalism MA students and Density 
Designers (from Italy)

• Connected to the research group Digital Methods 
Initiative.

• See here: https://www.digitalmethods.net/  

https://wiki.digitalmethods.net/



🌊 ☀ 󰖙 Culture-policy climate spaces of COP28: 
multimodal cross-platform analysis in TikTok, Instagram and 
Twitter (X)

Warren Pearce, Janna Joceli Omena, 
Yuting Yao, Carolin Schwegler, Jasmijn 
Visser, Leyla Rommel, Jöran Landschoff

https://www.digitalmethods.net/Dmi/TikTok
https://www.digitalmethods.net/Dmi/WinterSchool2024multimodalclimate
https://www.digitalmethods.net/Dmi/WinterSchool2024multimodalclimate
https://www.digitalmethods.net/Dmi/WinterSchool2024multimodalclimate


Figure 2 and 3: Beautification Apps. Studying cultural 
differences in the Google Play Store. Source: 
https://wiki.digitalmethods.net/Dmi/WinterSchool2020B
eautificationApps







Digital research methods
Collect and organise online data and apply 
digital methods to the study of online objects 
such as Wikipedia, archived websites, search 
engines, social media.

New Media Theories
Developed an understanding of the currency 
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1. The Cultures and Economies of Apps.
2. Digital Activism.
3. Social Media and Contemporary issues

4. Issues Visual Subcultures Online.
5. Sustainable Digital Media? 
6.  AI and the New Conditions of Creativity 

Career Day Humanities Venture 
Lab

TO: Brainrot event Graduation drinks









Data Centre Walk
student project
Yan Cong 2022

★ Expert/activist roundtable
★ Student mini conference
★ Field visits: hackerspace
★ Grade: Essay or project 

 
    DIY Short Wave Radio Station
    student project 2022
    Betsy Brossman and Mohamed Amina



International Culture

• Student mix: very international, mixed 
academic & professional backgrounds.

• 90-100 students.

• Developing independent critical thinking 
and intensive group work experiences.

• Interdisciplinary & international team.

• Active Amsterdam new media scene:  
Institute of Network Cultures, Waag 
Society, Mediamatic, NXT museums etc.

Students: Brazil, Chile, China, Czech 
Republic, Denmark, Egypt, Estonia, 
France, Germany, Greece, Hungary, India, 
Indonesia, Iran, Ireland, Italy, Morocco, 
Netherlands, Poland, Romania, Russia, 
South Africa, South Korea, Switzerland, 
Syria, Thailand, Tunisia, UK, US



• Most media jobs require dealing with 
(information) complexity.

• Contextualise practices, technologies & 
media cultures.

• Develop analytical skills & expertise in 
new media methods.

• Build critical, creative & innovative 
thinking.

• Become a new media expert.

Research as professional 
training
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Visionary partner

Culture-m
aker

Institutional researcher

Institutional researchers work within governmental, 
non-governmental, and advocacy organizations to 
conduct in-depth research and also often oversees 
project management. This role involves hands-on 
research that gathers information and analyzes 
complex media systems, explores power structures, and 
assesses the societal impacts of media, technology, and 
policy.

Culture-makers work 
within arts organizations, 
cultural institutions, 
design studios, or 
research-focused practices 
to explore how media 
shapes public and private 
life and to comment on 
popular culture. In this 
role, individuals engage in 
concept development and 
translate research into 
insights and stories that 
resonate with the public 
through various formats, 
such as documentaries, 
publications, public 
educational programs, and 
art installations.

Visionary and critical partners are 
professionals who help 
organizations manage, 
implement, and make decisions 
regarding communication and 
media-related aspects of their 
workflow, including privacy, data 
protection, fairness, diversity, 
inclusivity, and human rights 
issues.

Academic 
researchers go on 
to pursue a phd, 
teach and 
conduct research  
at universities 
and think tanks.



• 85% of our alumni work in new 
media fields.

• Recent graduates work as 
academics, governmental media 
advisors, community managers, 
concept and content producers, 
researchers, editors, social media 
managers/ marketers, 
journalists, app developers, and 
data analysts.

• Or join the 2 year Research MA in 
Media Studies (coordinator: 
Sudeep Dasgupta).

• Transition possible after the first 
semester.

Career perspectives



• The knowledge and analytical skills to be 
competitive in the field of new media,

• One of the leading programmes of its kind 
worldwide.

• Focus on practical investigation of culture with 
and through AI.

• Connect to Amsterdam new media scene & 
network of international students.

Why New Media and Digital 
Culture in Amsterdam? 



How to apply (successfully)

• Show your interest in new media (subjects, previous 
courses, work experience).

• Demonstrate academic English writing skills.
• We take all aspects of the application into account.



I have a Dutch nationality
 Register in Studielink (see step 3 of the application process)

8 May 2026, 23:59 CET
 Submit complete application (see step 5)

15 May 2026, 23:59 CET

I have an EU/EEA-nationality

If you wish to apply for housing
○ Register in Studielink (see step 3 of the application 

process)
23 February 2026, 23:59 CET

○ Submit complete application (see step 5)
1 March 2026, 23:59 CET
 

 If you do NOT wish to apply for housing
○ Register in Studielink (see step 3 of the application 

process)
8 May 2026, 23:59 CET

○ Submit complete application (see step 5)
15 May 2026, 23:59 CET

I have a non-EU/EEA nationality

Register in Studielink (see step 3 of the application process)
23 February 2026, 23:59 CET
Submit complete application (see step 5)
1 March 2026, 23:59 CET

NMDC Application & Admission

https://www.uva.nl/shared-content/programmas/en/masters/new-media-and-digital-culture-media-studies/application-and-admission/application-and-admission.html?origin=znSrDUT%2BQ5uz6dso72fBmw#I-have-a-Dutch-nationality
https://www.uva.nl/shared-content/programmas/en/masters/new-media-and-digital-culture-media-studies/application-and-admission/application-and-admission.html?origin=znSrDUT%2BQ5uz6dso72fBmw#I-have-an-EUEEAnationality
https://www.uva.nl/shared-content/programmas/en/masters/new-media-and-digital-culture-media-studies/application-and-admission/application-and-admission.html?origin=znSrDUT%2BQ5uz6dso72fBmw#I-have-a-nonEUEEA-nationality
https://www.uva.nl/shared-content/programmas/en/masters/new-media-and-digital-culture-media-studies/application-and-admission/application-and-admission.html


Student work

● mastersofmedia.hum.uva.nl
● digitalmethods.net
● MA theses
● studiegids.uva.nl

Pre-Master:

● bit.ly/media-pre-master

Question about admissions process? 

● gsh.uva.nl
● gsh.uva.nl/contact

Questions about the programme’s content?

• Alex Gekker
• a.gekker@uva.nl

MA in New Media 
and Digital Culture

https://scripties.uba.uva.nl/search?keyword=New+Media+and+Digital+Culture

